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Presenter Notes
Presentation Notes
IDMD Online Brand Management provides unique AI solutions on all of the popular social media channels.


FACEBOOK SNAPCHAT TIKTOK PINTEREST INSTAGRAM



Presenter Notes
Presentation Notes
Ads are deployed across multiple social platforms including Facebook, Snapchat, TikTok, Pinterest and Instagram, all from one dashboard. This allows you to reach your ideal customer everywhere, and compile the data in a combined dashboard. 


Product Impressions

e Product Page
e Search Page

Intent Conversions

e Scroll Depth
e Image Carousel
e Key Actions

Conversions

o Chat

e Financing
« Forms

* Phone Calls
« Emails
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Presenter Notes
Presentation Notes
Our AI program allows you to track customer data throughout their journey, attributing their actions on your website and providing intelligence to improve your sales. 


Facebook & Instagram Ads




Q 251M monthly US active O 189M monthly US users on

users across all Meta Facebook alone
(Facebook) properties

Q 500M people interact with ° 59% of shoppers say Instagram is
Instagram Stories daily a key influence in buying products



Facebook and Instagram
Inventory Ads

® |nventory Ads

o On or Off-Facebook

o Dynamic new and used inventory ads; feed updated every 24

hours

o Dynamic retargeting and Lead ads

e Facebook and Instagram Ad Playbooks

O A true full-funnel strategy, from Awareness, to Purchase, to

Customers For Life

2
(‘ The Car Spot

Comfort and convenience brighten every
journey in the 2022 Nissan TITAN.

Enjoy every drive in this capable, reliable
machine as well as a great warranty and the
most standard and safety features available in a
traditional large pickup.

Press “Learn More” to browse our inventory.

thecarspot.com
2022 Nissan TITAN
Press “Learn More” to bro...

b Like D Comment

Learn More >

Qv . W

Sleek. Strong. Smart.

The 2022 Volkswagen Tiguan puts an emphasis on
power. [ R

A stylish, versatile compact SUV that can fit your
friends. And, with extra cargo room when you fold the
rear seats down in the 5-seater, you can easily pack

whatever you need.
Press “Learn More”™ to browse our inventory.
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Average Cost Per Average Cost Per Click  Average Cost Per Lead
Thousand (CPM) (CPC) (CPL)

$6.00 - $8.00 $1.00 $20.00 - 40.00

Based on aggregate results from over 75 automotive dealers.




Snapchat Ads



Predefined Audiences

Shoppers > Datalogix > Automotive Shoppers >
New Car Shoppers

Shoppers > Datalogix > Automotive Shoppers >

New Chevrolet Truck Shoppers SnapChat haS d MC
Shoppers > Datalogix > Automotive Shoppers > add ressa ble reaCh Of 2 '

New Ford Truck Shoppers

Shoppers > Datalogix > Automotive Shoppers > NEW 4d nd used Shoppe I'S.
New RAM Truck Shoppers

Snapchat audiences leverage

Shoppers > Datalogix > Automotive Shoppers >

o . ick k Sh
Datalogix and Edmunds in- Piokup Truck Shoppers
market data. v 28% of users reveal they are
New Car Shoppers in-market for a vehicle in the
New Chevrolet Car Shoppers neXt 12 monthS
New Chevrolet Truck Shoppers

New Chrysler Shoppers
New Ford Car Shoppers
New Ford Truck Shoppers

New GMC Vehicle Shoppers



Q 82% of Snapchatters are over O On average, 210M people use
18YO and 51% are over 25YO. Snapchat every single day.

° Data reveals that 40% of

Snapchat users do not use
alternative social platforms on any

given day.

Q Users spend an average of

30 minutes on Snapchat
every day.



Snapchat Ads | e

® |nventory Ads

O Dynamic new and used inventory ads

O Feed updated every 24 hours

o Dynamic retargeting

YOUR NEXT SERVICE VISIT

® Snapchat Ad Playbooks

O Snapchat is ideal for up-and-coming buyers who crave more

modern technology - tech features, EV, etc.

A

Swipe to call

o With “Swipe Up” calls to action, users can easily call or text

your dealership




Average Cost Per Average Cost Per Click  Average Cost Per Lead
Thousand (CPM) (CPC) (CPL)

$7.26 $0.96 $57.06

Based on aggregate results from over 100 clients.




TikTok Ads



Q 83% of TikTok’s audience is O On average, 128M people use
over 18 years old. TikTok every month.

Q There are 9,067 TikToks created
every minute.

Q Users spend an average of

89 minutes on TikTok
every day.



TikTok Ads

® |nventory Ads

O New inventory creates a digital storefront
O Feed updated every 24 hours

O Dynamic retargeting

e TikTok Ad Playbooks

O Branding, awareness strategy - videos are KEY!

O Human content first - “Don’t make ads, make TikToks”

Following | For You

Y 'c m

lvounﬁ
\ LOGO |

@TheCarSpot @
Your Car, Your Way!

J3 Soundtrack

SHOP_NOW >

r 2 s

Home

Following | For You

$44.9K

@thecarspot @
Your 2022 Honda CX-4 is calling...

Soundtrack

Shop Now »

Home




Average Cost Per Average Cost Per Click  Average Cost Per Lead
Thousand (CPM) (CPC) (CPL)

$4.17 $0.45 $150

Based on aggregate results from over 75 automotive dealers.




Pinterest Ads



Q Pinterest reaches 52% of O On average, 454M people use
adult users w/ HHI > S100K Pinterest every month.

Q 89% of users are on Q 80% of U.S. moms are on

Pinterest for purchase Pinterest
Inspiration



Pinterest Ads EASE EXPIRING

IN THE COMING
MONTHS?

e Shopping Ads
O New inventory creates a digital storefront

Mon Tue Wed Thu ¥
i 3 4
Mon Tue Wed Thu Fri 5

O Feed updated every 24 hours
o Dynamic retargeting

o
Visit site

Contact The Car Spot to
find out your options!

e Pinterest Ad Playbooks

PUSHINGRIgI=
JIe IS N4 FORWARD

O Target life stages and moments (Pinterest is used for

N
Visit site

Shop our 2022 Escalade
O Road Trip/Travel interests = Service offers Inventory Now!

purchase inspiration)




®

Average Cost Per Average Cost Per Click  Average Cost Per Lead
Thousand (CPM) (CPC) (CPL)

$8.23 $4.63 $80

Based on aggregate results from over 75 automotive dealers.




Standards of Excellence & Market Opportunity

Remember, different platforms reach different users!

Cost Per Click: $1.00
Cost Per Lead: S20-540

251M monthly US users

62 min spent/day

Swipe Ups: S1-51.50
Cost Per Lead: S40-S60

108M monthly US users

30 min spent/day

Cost Per 1,000 Reached: $4.17
Cost Per Click: $0.45

128 M monthly US users

89 min spent/day

Cost Per Click: $4.63
Cost Per Lead: S80 - S100

100M monthly US users

80% of US moms are on Pinterest
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Custom/Matched
Audiences (Imports)

&

O 0 0O

Platform Data Capabilities

Lookalikes/
Actalikes

Demographic /
Geotargeting

& & <

Add on - Oracle Data Cloud Age*, Zip*, Radius, DMA

& &

Built in - “Auto Shoppers” Age, Zip, Radius, DMA

& &

Add on - Oracle Data Cloud Age*, Zip*, Radius, DMA

X v

N/A Age, DMA

&

Add on - Oracle Data Cloud Age, Zip, DMA

3rd Party Data

™D

O 0 0O

Prospecting and
Retargeting

&

O 0 0O

Offline Events

&

O X 0 O



Email: today!

IDMD

ONLINE BRAND MANAGEMENT


mailto:info@idmd.ca
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